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Hummel is a sports brand that has been implementing various social good campaigns around the world. Asitanosikaku was in charge of the
creative design for one of their projects "PRAY with minority.” Based on the concept of "essential piece,” we created brochures with
impactful torn gimmicks, commercial messages, magazine advertisements, and sneakers that support minorities by using outsider arts*.
All'the profits from this project were donated to support the activities of minorities. PRAY 1: Amputee Soccer/ PRAY 2: LGBT / PRAY 3:
Hibakusha or Bomb Victims/ PRAY 4: Inclusive Soccer *self-taught art, typically by those with unique mental states
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JAPANEEF | SUNBABY | JAPANE lectric power | SUNBABY
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The shine, grace and worship of the Sun. SUNbaby, a monument to the sun god’'s baby, represents the future of a revitalized Fukushima and
hope for the next generation. It is a symbolic figure that will illuminate the future of Fukushima and witness its revitalization. Just as the
torli gate is a boundary that separates the sacred from the profane, the foot of Sun Baby functions as a tunnel that separates the present
from_the future. The future, in other words, the world of solar power, is spread out beyond the foot of this tunnel. The children who pass
through the tunnel will become the messengers of SUNbaby, and will be responsible for the future of Fukushima and Japan.
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ALl | BEEZEDOXAL=M#T7 £ X7 1731 | Agency for Cultural Affairs | Cultural Arts Festival for the Disabled
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Logo and signage design for a three-day event organized by the Agency for Cultural Affairs at Lake Biwa Otsu Prince Hotel. In line with the
venue plan based on the theme of “Kumiki or Braid Wood,” we also created a symbol mark which describes the unity and bond between
disabled and able-bodied people, Japan and nature (Lake Biwa.) This event started in Shiga and is now touring around Japan.
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Communication development for students preparing for the entrance exam of the Kindai University Faculty of Agriculture. Based on a survey
showing that the majority of high school students are anxious about the future, we helped to promote the Kindal University Faculty of

Agriculture (which contributes to SDGs through global research) using pop illustrations and positive messages to express hope and
curiosity for the future.
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EE | #hopehomelove | United Nations | #hopehomelove
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This positive message logo was released in April 2020, when anxiety was widespread due to the declaration of the first state of emergency in the midst of the COVID
pandemic. A number of creators made works using the logo, and it was spread around the world with the message. The meaning of the message was "It is important to
keep having hope, to stay at home as much as possible, and to cooperate across generations and borders by sharing kindness and consideration.” It has since been
used-an the uniforms of a J-League football team and on the packaging of charity cookies. The message logo “(HAVE) HOPE. {STAY) HOME. (SHARE) LOVE.” drawn in
three colors, was-designed to reconstruct the narrative of "a kindness contagion,” one of the key messages to be conveyed in the open request briefing for creators
released by the United Nations on March-30-(UK_time). For more information, visit https://mag.sendenkaigl.com/brain/202008/design-for-new-normal f019266.php
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TEB/KIEEE | VI | Kyoto Aquarium-| brand design
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The visual identity of Kyoto Aquarium by Gaku Ogaki. In charge of the branding design, he created a symbol mark based on the concept of
“the Link'between Water and Life.” He also designed the outdoor signages, tickets and business cards as well as the grand opening

advertisement.
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METH | IAEHEK [05 Z 5 KOBE] | Kobe City | Public relations magazine [HIRAKOU KOBE]

KOBE
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We desighed a monthly city paper of Kobe being delivered to all households in the city with the aim of conveying administrative information
to its citizens. Based on the concept of "a city paper that will make you love Kobe,” we have been designing it since its renewal in/ 2017 (and
plan to until 2021.) Through the newsletter under the slogan "Open Kobe,” every month we design the cover page to page13 with the hope of
opening up'the future just as the port of Kobe was opened up in the past.
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4 To
e when the excitement of the FIFA World Cup coincided with the rising tension of missile defense towards North Korea, Hummel's
message "a World with More Passion, Not Tension” was “dropped” in a video advertisement. We planned and created it to convey a company
message of hope for peace in a suitable way for a sports brand.
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X BR AT aAOKNS A F~—% | osaka | ecodrive mark
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A symbol mark for the campaign to promote eco-driving by Osaka Prefecture. The slowly flowing car-shaped cloud symbol was designed to
encourage drivers to drive slowly and keep their distance. The symbol was used in bumper stickers and other car items. We hope that both
eco and human-friendly driving will help reduce traffic accidents as much as possible.
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BH &% | MAKE PEACE | Self-Defense Force | MAKE PEACE
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Japan Self-Defense Forces do not only take partin deterring warfare but also in relieving disaster sites. Based on the idea that JSDF should
be presented as an organization that saves lives and makes peace, we created the slogan "MAKE PEACE.” and a symbol mark representing an
act by JSDF saving lives in the air, land and sea. They were used in recruitment posters by JSDF.
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GREENIA/| picnic rug
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Design for a picnic rug made of highly functional waterproof recycled paper "Crep.” Used as packaging material, industrial crepe paper s
usually discarded after each delivery. This product was created under the concept of "Upcycling” (creating something more valuable than
the original material or products,) as a reusable use of crepe paper. It glves us the opportunity to feel and enjoy the nature that'we should
protect. The product is attracting attention as it is opening up new possibilities for crepe paper.
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JTRRD |/paper bag
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Asitanosikaku created visual information including the brand logo for FOOD ART GALLERY JTRRD, a food brand mainly selling smoothies and
baked goods. We created an environmentally friendly concept by applying stickers of the new logo over the previous ones without'having to

discard the old paper bags while conveying the new design.
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Rt7 | TXRIX—FFE OJF YA | KYOCERA | ENERGY E¥ %2 logo design
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Kyocera's energy business brand logo, directed and designed by Gaku Ogaki. The logo expressing Kyocera's manufacturing spirit, was

designed with the themes of energy creation, storage and saving.
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HEINTE LR BEOEFHEKXS | 'World Para Athletics Championships
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The World Para Athletics, held every two years, is the second biggest paraplegic event next to the Paralympics. In 2022, it will be held for the first time
in East Asia Iin Kobe city, and 1,300 athletes from about 100 countries are expected to participate. The concept of the logo is “Dynamism and Diversity,"
and we designed it hoping that people would feel peace and diversity through sports. The key visual with the motif of "the Earth connected by the sea
from Kobe,” will be used for the decoration of the competition venues and the city center, as well as for the entrance tickets and medals.
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ASITANOSIKAKU COLLECTION 016 | Kaz Oomori+ Ogaki Gaku title:angry pattern
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A graphic pattern designed to express the anger of endangered animals. Created in collaboration with Kazu Omori, an official artist of
Disney, the pattern was used as a textile design for t-shirts, scarves, and IPhone cases.
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